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MASTER OF COMMERCE (M.COM.)

{ Year -4}

Semester- VI

Course Structure

Compulsory / . Internal Fxternal Max.
» | .
Paper Name L Credit | Assessment  Assessment |
Elective Marks
Accounting for Compulsory ] 25 75 |
Managenal (from Own Faculy) UN 100
| Decisions ! B B | -
I inancial Compulsory | 25 75
S (from Own Faculty) 03 100
Management
N N R RN S R
Compulsory 25 75
Marketng puisorn 05 [ 100
= (from Own Faculty) - |
Management |
Human Compulsor } 25 75 |
Resource {from Own Faculty) 03 | | 100
\1;1n;_1;_‘1g‘111cm ) I ] ]
*One Elective  Minor Flective 04 | 23 75 Lo100
Pamr (from other Faculty) |
Sunvey |
Rescarch Compulsory 04 | | 100)
Project Report |
S/
Total Credit and Marks 24-28
600

Note:*ra) Muor Elective paper will be opted by owr students only once either in 11l

Semester or VI Semester from other Faculty.

(h)* \linor Elecive Paper “Management Concepts & Practices™will be offered
bvihe Commerce Department us Mmor Elective in Semester Vi which vwall be opred
by the ether faculty Students

“* Mo Elecrive Paper *Business Environment "will be ofiered by the Commerce

Department av Minor Elective i Semester Vi 1o be opted byvihe other faculyy

Studenis.

(1 MCT03 Students have 1o doSwvey Research Project Report imlntra Inter faculn

redeated o main subpect

il Dternal Assessment of 25 will welude 10 Marks on Sesseonal Test thwo Sessional

Fesey, 1o NMarks on Assignment and 03 Marks on Anendanced Discipline
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MASTER OF COMMERCE (M.COM.)

Programme /Class: ' Year- 4  Max. Marks: 25475
Master of Commerce Seventh Semester Min. Passing Marks: 40
Credit - 5 (Compulsory) lotal No. of Lectures - 75 (in hours per week ). L- §/w
Code: MC101 ACCOUNTING FOR MANAGERIAL DECISTONS

Course Objective: The objective of this course 1s o famihanze students with the accounting

concepts and methods used by managers for Planning and controlling business operations.

Unit I: ManagementAccounting:Mcaning,  Nature  Objectives, Scope,  Techniques,
Principles. Functions Importance,  Limitations,  Management  Accounting  vs
Financial and Cost Accounting, management Accountant-Role, Status, funchions
and responsibility (No. of Lectures 20)

Unit 11: Financial Statement Analysis- Parties mterested o Financial - Statement,
Essentials of a good financial Statement, importance of Financial Statement,
Analysis and Interpretation- Honzontal, Vertical: Comparative and - Trend
Analysis. Ratio Analysis meamng Unhty, Classification of Ratios.Profiability
Ratio. Activity Ratio and Financial Posttion ratios (No. of Lectures 20)

Unit 11 Fund Flow and Cash Flow Statement- Concept, Mcamng of the term fund and
preparation of fund flow statement and cash flow statement(As-3)(No. of
Lecturesls)

Unit IV Reporting to Management:  Mcaning,  Objective, Methads, Principle of
Reporting, Kinds ol Reports, Reporting at different levels o management,
Contemporary Issues i Management Accounting(Only Inttoduction):- Acuvaty
Based Costing. Quality Costing. Target Costing. Life cvele costing, Value cham
Analysis(No. of Lectures 20)

Suggested Readings
I Anthony, Robert, "Management Accounting” MceGraw Hill Education

20 Bdrman, Haral Jr Dyvckman, Thoas, K., “Management Cost Accountimg”™

3.0 Khan & Ja, “Management Accountimg”, MeGraw Tl Education, 6 edition

1 Kulshreshtha, *Management Accounting Coneepts & Cases™, Tata MeGraw Thil
S Maheshwarid Maheshwarr, *Accountimg, Tor Nanagement”™. S Chand Publishing

v Pandev. 1V Management Accounting”, Vikas Publishing
7 Sharma, B A Gupra, Savhe K "Management Accounting™, Kalvan Publishing
< Shakla VB Prabandhakval ekhankan(Hhndi)




MASTER OF COMMERCE (M.COM.) iy

Procramme Class: 'Year-4 ) Max Marks: 254758 [
Master of Commerce Seventh Semester Min. Passing Marks: 40|
Credit 5 (Compulsory) | Total No. of Lectures=75 (in hours per week ). - S/w
e !
Code: MC102 FINANCIAL MANAGEMENT

Objective: The objective of this course 15 1o help students to understand the conceptual

framework of Fiancial Management and 1ts applhications under vanous  environmental
constramts

Unit I: Financial Management: Meaning, Nature and Scope, Financial Goal: Profit Vs
Wealth Maximization. Finance Functions-Investment, Financing and Dividend

Deasions. Function of Finance Manager in Modern age.(No. of Lectures§)

Unit 11: Investment Decisions: Nature. Investment Evaluation Criteria- Payvback Period.
Accounting Rate of Retumn, Net Present Value, Intermal Rate ol Return,
Profitability Index. Discounted Payback Period. N.P.V. and LR.R. Comparnison.
Capual Rationing. Risk and Uncertamly in Capital Budgeting (No. of Lectures
20)

Unit I11: Financing Decisions: Sources of Short Term, Middle Term and LongTerm
Financmg, Concept and Approaches ol Capital Structure Decisions-NI, NOI,
Tradinonal and Modighani Miller Approach. Leverage Analysis-Financing.
Operating and Combmed Leverage and its impheations, EBIT-EPS analvsis.(No.
of Lectures 20)

Unit IV Cost of Capital: Sigmificance. Caleulation of Cost of Capial of Individual
Sources and Combined Cost of Capital (Weighted). Cost of Equity and CAPM.
Dividend Decisions: Relevancy and Irrelevaney Theory of Dividend Decisions
(Walter's  Maodel.  Gordon™s  Model  and Modigihanmt Miller  Madel)
FactorsAfTecung Dividend Decision (No. of Lectures 20)

Suggested Readings:
| Chandra. Prasanna, “Financial Management”, McGraw il Educaton: Ninth edition
D Khan MY & Jaw, PR Fimancial Management™, Tata MeGraw Thil,

Vo Kuchhal S C L Financial Management”™ Chatanya Publishing House

4 Pandev 1M Financial Management™, Vikas Pubhishing House, New Dellu

6. Shukla, AL Busmess Fmance”, Kitab Mahal

T Sharma 8K & Shavh K Gupra. " Management Accounting”, Kalvam Publication

RoSrovastava ) Financial Maagement”, Honalava Pablishige House

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI |




MASTER OF COMMERCE (M.COM.)

Programme Class: { Year- 4 Max. Marks: 254758
Master of Commerce Seventh Semester Min. Passaing Marks: 40
Credit S (Compulsory) | Total No. of Lectures =75 (in hours per week ). L- 5/w :

Code: MOT03 MARKETING MANAGEMEN

Course Objective: To develop i students an understanding of the underlving concepts,

strategies and issues mvolved in the marketing ol product and services.

Unit I: Nature and Scope of Marketing, Marketing Environment, Marketing Mix, Market
Sceementation, Consumer Behaviour (No. of Lectures 15)

Unit 11: Product Decisions: Product Mixc Product Life Cycele, New Product Development,
Branding and Packaging. Pricing Methods and Strategies (No. of Lectures 20)

Unit 111: Promotion Decistons: Promotion Mix, Advertising, Publicity, Personal Selling,
Sales Promotion. Intemet, Channel Management Decision.(No. of Lectures 20)

Unit IV: Marketing Rescarch, Marketing Planning. Marketing Organization. Marketing

Control; Emergimg Issues and Developments in Marketing.(No. of Lectures 20)

Suggested Readings:

l.

de e 1 I

"

=
Y

10

Kotler, Piulip, & Keller, KL, "Marketing Management™ Pearson

KNotler, Phalip & Armsirong, G, ~Principles of Marketing ™, Pearson

Banes. Paul &Fill. Chris, “Marketing™, Oxford University Press

Perreault, WD & McCarthy, EJ. “Basic Marketing, A Global  Managenal
Approach” McGraw-1hll

Waltker.B.J., Eczel ML, Stanton, W & Pandi. Ajar, “Marketung- Concepts and Cases™,
Tata McGraw il Education

Comhora, MR & Kotabe, M, Marketing Management™, Thomson Leamning,
Ramaswami, 1S &Namakumari, S . “Marketing Management- Global Perspective, Indian
Context”™, Macmillan Publishers India Lid

Sontakbr C N Marketung Management™, Kalvani Pubhcation

Shukla. Ayt Kumar, " NMarketing Management™ Viarbhay Laxinn Prakashan

Shakla Aper Kmar, =N ipananPrabhandh™ Viarbhay Laxmi Prakashan

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI




MASTER OF COMMERCE (M.COM.) k£

I."m:.-_r;m:mu Class Il - 'Year-4 ) © Max. Marks: 25475
) Master of Commerce Seventh Semester Min. Passing Marks: 40
Credit - S (Compulsory) I Total No. of Lectures 75 (in hours per week): L- §/w
Code: MO 104 HUMAN RESOURCE MANAGEMEN]

Course Objectives: The objectne of the course 1s 1o acquaint students with the techniques and
principles o manage human resource of an organisation.

Unit I: Meaning. Detinitions. Characteristics and Nature of HRM, Human Resource
Manager- Qualification, Functions, Manpower Plannig, Recnutment, Selection
and Placement (No. of Lectures 20)

Unit 11 Wages and Salarv. Emplovee Benefit Programmes, Group and  Individual
Incentives. Motivation. (No. of Lectures 15)

Unit [11: Promotion.  Demotion,  Transfer.  Termination  of  Service, Retirement,
Retrenchment. Trammg-meaning, Objectives, Need of Traming. Different levels
of Trammg, Moral- Meanmgs of Moral. Determmants of Employee Moral,
Methods of Raising of Emplovee Moral (No. of Lectures 20)

Unit IV: Job Analysis. Job Description, Performance Apprasal - Meaning. Difference with
Ment Ratng. Objectives of Performance Appraisal Merit and Demernt of
Performance Appraisal, Welfare and Working Condition.(Na. of Lectures 20)

Suggested Readings:

1o Agarval D Dynanics of Personnel Management in India™. McGraw-1ll Inc US
Flippo. 1D Principles of Personnel Management”™, Tata McGraw [l
Vamorta. €8 “Personal Management™, Himalaya Publishing House

‘s 1 I

4 Ashwathappa, K. "Human Resource Management™, Tata MeGraw Hill. (2013)

S, Rao. ISP "Human Resource Management™, 3rd Fdition, Excel Books, (2010)

6. Monappa. 4 &Sanvadam \LS - Personnel Management™, MeGraw-EHill Pubhshing Co

7 Stone. Hoved& Lestie, 1 Rue, ~Human Resource and Personnel Management™,
Irwin McGraw-Hill

9 Yader, Dafe, Personal Management and Industnal Relatons™, Prentee-Hall, Ine

10 Mamaora, ¢ B SeviVargivaPrabandha™,

LE Ferma, Pramod, "SeviVargivalrabandha”

12 Aulidoeshia, SeviNargivalrabandha™

13 Seneh D0 N SeviVargival rabandha™

14 douder DaleSsevN argivalrabandhaAvanAudvogik Sambandh”

|

S Canval €& Pandey, Balesiwer, "f\'U\|\';||].-|\.ll’l;lll;lnulh.l.-\\.'m:\lltl\n;:ll\\':unh.m\ih



MASTER OF COMMERCE (M.COM.) ‘o)

o
{ Year-4
Semester- V111
Master of Commerce
) Course Structure
. Internal External
Compulsory Man,
Code Paper Name R Credit - Assessment | Assessment
Llective Marks
Me201  Advanced Statstcal ( .‘::1.]!‘."“::.1) 08 23 75 100
| Analvsis L baculty) 1
\C202 Organisational {":'“l.‘lill“l‘f.\ 03 5 935 100
“t'h.l\ our Illk.,::n'r..u '
Select any two from the following ]
_\.1_{...2_"3.. (Tvrpnm!u Tax Optional ) o _' T ) DR
Planning & ";"""!“"- 03 25 3 100
_ Management = o= e e
MO 204 Business ptional 05 5 73 100
Lovironment il
_\i(_'lll;‘ Optional i T iy
Sales Management ifrom Own 0s 23 3 100
| acultvy
MO 206 Management Optional ) .
Traming and ”I'""" "1"‘" 05 25 3 100
Development Sl
MCOC207  Sraeoie Optional R N .
' " ,"ﬁt!’.llL!:IL Hr‘;u::ll.:n 0 25 A 100
Management Pt
T NMwer T -
* One Flective Flective M 25 75 100
Pap{'l‘ Hrom Other
L focubrr 00
M 208 ;ur\ ) Ec.\cnrch Compulson M 100
_ Vroject Report -
| N o 300/
| Total Credit and Marks 24-28 .
[ o

Semester rom other Facully.

Note: fray Vinor Elecine paper will by H;’h'd' by aur studens IH’I!II' ance either in VI Semester or ) ”‘7

(hi * VMnor Elecive Papor “Management Concepts & Practices™will be offcred i th

Cammerce Department as Nor Elecive i Semester U wlich will be opredby the other faculn

Students

= Mmor Llecriee Paper “Basiness Environment™ will be offered b the CommerceDepar iment

as Minor Llecinve i Semester VT i be apted by the am:-r_,fm'm‘rr.S'rmh'nn.

s N 208 Smadents hve todasumvey Research Progect Report m lntra Iiter fae il

velared to man sibyed

P T ) ) \e y
dy Internal seessment of 25wl e hade 10 Varks on Sesseomal et ¢Fwa Sevvional FTevt 10

Marks an $ssienanent gmd 03 Varks

o Mendanced Disaplme




MASTER OF COMMERCE (M.COM.)

Programme Cluss: T Year- 4 Max. Marks: 25475 “
Master of Commerce I1ohith Semester Min. Passing Marks: 40 I
Credit - 5 (Compulsory) l Total No. of Lectures =75 (in hours per week): L- §/w J
Code: MC201 ADVANCED STATISTICAL ANALYSIS

Objectives: The objective of this course is 10 give advance knowledge of the subject 10 make the
students leamn the application of Statistical Tools and Techmiques for decision making.

Unit 1: Association  of  Attributes:  Deternunation of unknown  Class  Frequencies,
Consisteney - of  Data, Methods  of  Deternuning Association, Cocelficient of
Contimeeney. Chi-Square Test and Goodness of Fit

'robability  Theory: Importance, Different Approaches to Defimtion. Permutation  and
Combimation. Theories of Probability- Additions and Muluplications. Conditional
Probabihty. (No. of Lectures 20)

Unit Il:  Probability  Distribution: Binonual, Poisson and  Normal  distribution.  Their
Charactenstics and Apphcation. Theory of Sampling. Law of Sampling. Sampling
and  Non-Sampling  Frrors, Standard - Error, Sampling Distnibution and  their
Charactenstics. (No. of Lectures 15)

Unit Hl: Large Sampling Test: Test of Significance, Procedure of Tesung of Hypothesis-
Null and Altermative Hypothesis

fa) Test of Significance 0 Aunbutes, - Assumptions, Significance of Difference- Mean,
Proportion and S.D. i Sampling of Aunbutes

(b) Test of Sigmificance in Variables (Null Hypothesis Testng) Significance of difference
between- Two Sample Means, Difference between Standard Devianons of Two
Samples (No. of Lectures 20)

Unit IV Small Sampling Test: Assumption, Need. Z-test. - test. and I~ test Non- Parametnie
Test (Assumptions Free Tesung) Meaming, Assumptions, Chi- Square Test, Analysis
of Varance (ANOVA)

Statistical Quality Control  Meanmyg. Charactenstics, Causes of Vamation in Quality
Charactensues, Quahity Control Charts (No. of Lectures 20)

Suggested Readings:
1 Bere Stansties for Management™, Tata MeGraw Hill
2 Chandran. J' S 7 Stanshies for Business and Economies™, Vikash, 1998
3 Render & Staie Jr, Quantitabive Analvsis for Management”, Prentiee Hall
4 Sharma. J K CBusiess Statisties™, Pearson Fducation
S Gupia, C B An Introduction 1o Statistical Methods™ Vikash Publication
6 Levin Rubor mStanstes for NMaimagement™ Pearson, New Delln
Jarswal K8 Advanced Stavsnies™, Vinbhavy Laxom Prakashan, Varanas
£ Gupta, K E 7 Busimess Statistics™. Navvag Pablication
Y G, C B & Gupta, Digay, A Intraduction o Statstical Methods™ S Chand™ Della
1O Gupra, S € & Gupta, Inedra, " Business Statsties™ Himalava Pub House Dellu
LU Gopra S 1 Stanstical Methods. S Cland & Sons, Delln
12 Nawar Kadash Nadh, Sk lnvakaVishlaiion™ Minakashi Pubhicanon
P4 Shadfa & S Business Statsties™ Sahtva Bhaswan Pabhoation. Apra

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI §




MASTER OF COMMERCE (M.COM.)

Programme Class ' Year- 4 Max. Marks 28475 '
Master of Commerce Liehth Semester Min. Passing Marks: 40 |
Credit S{Compulsory) ‘ lotal No. of Lectures 75 (in hours per week ). L= §/w ;

Code: MC202 ORGANISATIONAL BEHAVIOUR

Course Objective:  To impart the students an understanding of behavioural components i the
process of management & to develop an understandimg of orgamzational and individual vanants

that cflect organmizauons

Unit I: Organisational Behaviour- Concept. Nature, Significance, Relatnonship with
other ficlds.  Challenges  and  Opportunities for - OrgamisationalBehaviour.
Approaches of Organisational Behaviour - Human Behaviour Approach.
Social System Approach, System and Contingency Approach.(No. of Lectures
20)

Unit 11: Industrial Dimensions of Organisational Behaviour: Perception - Concept.
Nature, Process, Attitude - Concept. Process, and Mcasurement. Personality -
Concept, Determinants of Personality, Learning- Concept. Components. Factors
affecting Learning, Learmning Theories.(No. of Lectures 20)

Unit HI: Group Dimensions of Organisational Behaviour: Group-Concept. Types of
Group. Group Formation, and Group Decision Making. Maotivation - Concept.
Theones of Mouvatuon, Leadership - Concept, Nature. Determinations and
Styvle. Theories of Leadership - Trait. Behavioural and Suuational Theones.
(No. of Lectures 20)

nit IV Organmisational Power and Polities, Organisational Change  Concept. Nature,
Resistance to Change, Management Resistance to Change, Conflict- Concept,
Sources & Types, Resolution of Contlict, Organisational Culture - Concept,
Flements, Imphication & Process (No. of Lectures 15)

Sugeested Readings:
| Prasad, LM Organizational Behaviour™, Sulan Chand & Sons
tocathappa. K- Organisational Behaviour (Enelish Tt Edimon™. Hhimalava Publishing
Howse Py Lad
fobbiny Jdee, Vohea, " Organizanonal Behavior™, Pearson Prentice Hall,
b Kuo ES Organizatonal Behaviour™, Lxeel Books
Shareia 20 " Organsational Theory and Belunor™ Tata NcGiraw - T

fr Menmes WG Ovgansation Development- Tts Natuee: Onem and 1'|~'--~|u\l~, Vddhison
Woesley PPublishimge Co

KASHI NARESH UNIVERSITY GYANPUR, BHADOH! [ &R0



MASTER OF COMMERCE (M.COM.)

|'|n-_.'|‘1m|11.c Class: T :. ‘| L_‘.u- -l”: I \‘.l.l;. \_1-.-”‘;\ 15+75
Master of Commerce Frehth Semester Min Passing Marks: 40
Credit S{ Optional) Total No. of Lectures=75 (in hours per week): L- 5/w l

Code: MC203 CORPORATE TAXPLANNING & MANAGEMENT

Course Objective: To emphasize the role of tax factors in the use of management accounting

techniques along wath tax laws and their impact on management decistons

Unitl: Basic Concepts of Income Tax, Residential Status of a Company. Computation ot

Income of a Company. Set O and Carry Forward of Losses. Deductions and

Exemptions in Addional Tax on undistributed Profits. (No. of Lectures 20)

Unit 11;

Meanmy and Scope of Tax Planning, Ownership Pattern, Tax Planning Regarding

Dividend Policy, Issue of Bonus Shares, Merger of Companies. (No. of Lectures
15)

Unit LI Tax Considerations in Respect of Specific Managertal Decision Like Make or
Buv, Own or Lease. Close or Continue. Sale m Domestic Markets  or
Lxports.(No. of Lectures 20)

Unit IV: Fav Planning in Respect of Managenal Remuneration. Foreign Collaborations
and  Jomt Ventures.  Imphicatons of Avoidance o Double Taxauon
Agreements (No. of Lectures 20)

Suggested Readings:

I- Acharva. Swachanmdra Tax Planme [ nder Direct Tax
2-dhufa, G K & Gupra, Bav Svstemance Approaches o Income Tax
S-Basu. SN & Basn S Income Tax

d-lvngar. 1O Sampat Law af tncome Tax

S-Kanva, J B and Palklnvalas. N fncome Tay

O-Lakhona, © N §abhota, Subliash Corporate Tax Plaminny

T Prasad, Bhaswan Law & Pracnce of Tax i ida
S-Raina. 1P Corporare Tavanon

D Srimvas, B Handbaok of € otprorate Tay
Hi-Singhama 1| Dhirect Taves

T Shukla S & and Shdkla Fax Planmne and Management

KASHI NARESH UNIVERSITY GYANPUR, BHADOHT 2+




MASTER OF COMMERCE (M.COM.) o~

Programme Class ;.\'c.u 4 Max. Marks: 25+75
Master of Commerce Fichth Semester Min. Passing Marks 40
Credit S{Optional) [ Total Nooof Lectures 75 (in hours per week). L- S/w

Caode: MC 204 BUSINESS EANVIRONMENT

Course Objective: This course develops ability to understand and scan business environment

analysis opportunities and take decisions under uncertamty

Unit-1: I'heoretical Framework of Business Environment: Concept, Significance and
Nature of Business Environment, Flement of Environment- Intemal and I'xternal,
Changing Dimensions of Business Environment. Techmiques ol Environment

Scanming and Momtoring (Na. of Lectures 20)

Unit-11: Fconomic Environment of Business: Fconomic Systems  and  Husiness
nvironment: Eeononue Planning in India: Eeononue Policies, Pubhc Sector and
Leconomie Development, Economie Relorms EFmerging  lssues Business
Environment; Media Management, Bureaucracy and Business, Environmental
Management. (No, of Lectures 20)

Unit-111: Political and Legal Environment of Business: Cniucal Elements of Polincal
Enviconment: Government and  Busmess: Changing  Dimensions of - Leyal
Fovironment in India; Competition Act. 2002, FEMA 1999, Consumer Protection
Adt

Socio-  Cultural  Environment  Crncal  Flements  of - Socio-Cultural
Fovironment, Socral Institutions and Systems: Social Values and Attitude: Social
Groups, Middle Class, Problems of Uneven  Income  Distnbution. Social
Responsibility of Business. (No. of Lectures 20)

Unit-1V: International and Technological Environment: Foreign Investment  and
Collaborations, Intemational Economie Institutions: WTO, World Bank, IMF and
their Importance to India: Technological Environment i India (No. of Lectures
15)

suggested Readings:
I, Astwarhappa, K. "Business Environment for Strategie: Management™. Tat McGiran
1Ll
Adiuhare, A Eeonomie Eovironment of Busimess™. Excel Book.

Lad

¢ herumdan Pranci “Business Foviconment™, Himalaya Publishing House
4 Duta & Sundaram, “Indian T eonomy™, S Chand

S Shukfa MBS Business Loviconment”, Taxmann™s Publication.

6 Cupta CH Business Eovironment™, Sultan Chand & Sons

Kuchhal S € 2 Industoal Teonomy of India”, Chantanya Pubhication

8 Shukda M B Business oviconment ™, Tavmen

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI |




MASTER OFF COMMERCE (M.COM.) n

Provramme € lass "Year- 4 Max Marks: 25478
Moaster of Commeree Liehth Semester Min, Passing Marks 40
Credit S{Optional) [ Total No_ ol Lectures 75 (in hours per week ) F- §/w i

Code: MC 208 SALES MANAGEMENT

Course Objective: The am ol the course s o builld knowledee, understandimy and skills of

sales management among the students

1 mit-1: Sales Muanagement Meammye, StemBcance. Functions ol Sales Manager

Relanon with other executives (No. of Lectures 15)

U nit-11: Sales Organisation and Relationship - Purpose of Sales. Orgamization. Types
ol Sales Oreamization Structures, Sales Department external relations (Mo, of
Lectures 20)

Uait-111: Salesmanship - Theones of Selling, Tvpes of Sales executives, Quahines of
Sales Executives, Sales Forecasting (No. of Lectures 15)
U nit-1\: Sales Distribution - Physical Distribution Svstem. Factors affecting distribution

system,  Channels  of Distnbution, Logisties, Supply Chain Management.
Internatonal Marketung Channels (No. of Lectures 25)

Suggested Readings:
Do Spiro. RE Stamton WL & Rich, 1 G Munagement of Sufles Force

JOoSt R R Cundiff, EW . &Govame, N 1P Sales Management, Decisions, Strategics and

Caves

3 enugopal P Sales and Disteibunton Management A Indian Perspective
J o Panda Th - Sales and Distethunion Management

3 Sahu, PAC& Rawe K Co Salesmamhip and Sales Manazement

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [ 168 |
/U' /f,
/f %



MASTER OF COMMERCE (M.COM.) i

Programme ‘Class { Year- 4 | " Max, Marks: 25+75 |
Master of Commerce Eichth Semester Min. Passing Marks: 40 |

_ T
Credit - 5(Optional) | Total No. of Lectures 75 (in hours per week ) L- S/w

Code: MOC206 MANAGEMENT TRAINING AND DEVELOPMENT

Objective: To provide an in-depth understanding of the role of Trammg in the HRD and

to enable the course participants 1o manage the traming systems and processes

Tramimng Process: An Overview, Role Responsibilities and Challenges to Traiming

Unit I:
Managers. Orgamisation and Management of Trammg Function (No. of Lectures
)

ol Training needs Assessment and Action Rescarch, Instructional Objectives and
Lesson Planning.(No. of Lectures 15)

UnitllI: Learning  Process. Traming Chmate and  Pedagogy, Developing  Traning
Modules, Tramning Mcthods and Techmiques (No. of Lectures 20)

Unit IV Facithues Planning and Training Aids, Trammg  Communication,  Traming

Lvaluation, Tranmg and Development m India (No, of Lectures 20)

Suggested Readings:

I Ravmond Noe, A, —Emplovees  Traimng and  Development,  McGraw  Hill

Publicarions. editton 2003

2 Lvmon Rolf, P & Pareek. Udai. —Traming for Oreanisanional Transformation, Sage
Publicaton edipron 2000,

3 Newunet. Roger . —Improving Traming Effectiveness. Aldershot Gower Publication

4 Bucklev. R & Caple Jim. —The Theoryv and Practice of Trammg, Kogan & Page,
{ondon

3 Lvieon, R &Parrek. U —Trainme for Developmentt. Vistaar Publication

6 DPepper, Allen D., —Managing the Trainmg and Development Function, Aldershaot

Crovver Publication.

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [J 1+ |



MASTER OF COMMERCE (M.COM.)

Procramme Class DY ear- 4 ) Mav Muarks: 25475
Master of Commerce Frehth Semester Min, Passing Marks, 40

LEClOl[2 . |
Credit - 3( Optional) Total No. ol Lectures=75 {(in hours per week ). L- §/w I

- i
I Code: MO207 STRATEGIC MANAGEMENT l

Objective: o impart an understanding of the Uuupn:]mnﬂ\ ¢ process ol top management of a

busmess enterprise so as develop the ability to analvze business problems and
their solutions

Unic l: Concept. Detimition and Nature of Strategy. Vision. Mission, Goal & Objective.
Stratewie Management: Detimtion and Process. Models of Strategic Decision

Making. Strategie Intent, Strategic Business UnitdNo. of Lectures 15)

Unit I1: Environmental Scanning-Concept ol Environment and its Components, SWOT
\nalysis. Environmental Scanning and Appraisal. Strategic Advantage Analysis

and Diagnosis, Concept of Svnergy. Core Competence (No. of Lectures 20)

Unit HT: Stratezic Analysis & Chowe- Stabihity, Growth, Turnaround, Retrenchment.
Diversificanon, Verucal and - Honvzontal - Integranion.  Strategic Allance.
Divestment. Busimess Portfolio analvsis BCG & GEC matniy, Strateyic

Chowe (No. of Lectures 20)

UnitIV: Strategic Implementation and Control: Inter- relation between Formulation and
Implementation. Issues in Strategs Implementation. Structural and Non-Structural
Resource Allocation Overview of Strategie Evaluation. Strategie Control,

Fechnques of Strategie evaluation and Control. (No. of Lectures 20)

Sugeested Readings:
b Aazmr 1zhar “Stratenie Management & Business Poliey™, Tata MeGraw Tl
Yo Srmvasana 7 Stratese Management” PHIL carning
Volvnch Richard, “Strategie Management”. Pearson
4 Rao 17 Subba Husiness olicy and Staegie: Management™, himalava Publishine
Howse
Haberberg A Kicple "Strategsc Management Theory and Applicanon”™, Oxtord Press
O Harhore IS Stiewie Manaeement Katabh Nahal Distnbuters
T Mathue U Straterie Manaeement” Maconl Lo India Linnted
Vil o Cases e Steatee Sanaeement™ . MeGraw T T dacation

KASHI NARESH UNIVERSITY GYANPUR, BHAD




MASTER OF COMMERCE (M.COM.) '’

{Year -5}
Semester- I\

Mater in Commerce (M.Com.)

Course Structure

, Compulsory ~ Internal External Vias
(ode Paper Name lectiv e Credit  Assessment  Assessment
Llective Viarks
P, Rescarch Compulsory . ) i .
AN [ ‘;[" CSCarg oy G s A g 1K)
\IL‘III\‘dUJU;_\ Facults )
B Entreprencurship Compulsory e
(32 Development & R 03 28 75 ™
Small Business in Paculty)
India | - - o
Select any nwo from the following
M B Optional
\ccounting [l.‘l' (from Own 03 23 73 [0
303 Planning & Control Facultor
T . Optional ] B
! \1.|r!.ugcnis.:n1 ot rfrom Ohan 0s 35 5 100
304 Financial Semvices Faculty )
y Optional
A [ _'l s 0% - - =
senvices Marketing ttrom Own 2
305 Facultvy
o o B - s |
A [ Optional B
from Own N AN 3 104)
Industnal Relations rom Ohar s
3"6 Facultv
MU Sunev Rescarch Compulsons 0l ™
307 Project Repont
Total Credit and Marks ] M UM

Note: (4) ‘!( ".‘_ Stiecdents hane tordo S ey Revearch Progect R prortn Intra Imer t rondn
related te main wibpect

) " i )
i Internal Dvsessarent af 25 will clude 10 Varks on Sessional Tesi 1 Dwo Sesvional

Fests 10V iy on Lovienment amd iy Varks om Liendanced s ine
sl | I :




MASTER OF COMMERCE (M.COM.) | s,

Programme Class 'Year- 5 Max. Marks: 25475
) Master in Commeree Ninth Semester Min. Passing Marks: 40
Credit - S{Compulsory) ] Total No.of Lectures 75 (in hours per week ) L- 5/w |
Cade: MO 301 RESEARCH METHODOLOGY

Course Objectives: The objective of the course s 1o impart basic understanding and  steps

mvolved ina cood rescarch. Students should understand research design. sampling and report
writiny

Unit It Introduction: Concept of Rescarch and 1ts Applicaton in Vanous Functions of
Management. Tvpes of Research. Types of Busmess Problems Encountered by
the Researcher. Problems and Precautions to the Rescarchers.

Process of Research: Steps Involved in Research Process.Research Design:
\arous Methods of Research Design(No. of Lectures 20)

Uit 11: Collection of Data: Concept of Sample, Sample Size and Samphing Procedure.
Vanous Types of Samphing Techmques. Types of Data: Secondary and Primary,
Vanous Methods of Collection and Data. Preparation of Questionnaire and
Schedule, Precaunions i Preparation of Questionnaire and - Collection ot
Data (Na. of Lectures 15)

Unit HT: Analyvsis of Data: Coding. Ediung and Tabulation of Data. Vanous Kinds of
Charts and Diagrams used i Data Analysis. Bar and Pie Diagrams and their
Stemificance, Use ol SPSS an Data Analvsis. Application and Analvsis of
Vanance (ANOVA) (No. of Lectures 20)

Unit IV Report Preparation: Types and Lavout ol Rescarch Report. Precautions in
Prepanng the Rescarch Report. Bibliography and Annexure in the Report: therr
Stgmificance. Drawing Conclusion. Suggestion and  Recommendation o the
Concerned Persons. (Vo of Lectures 20)

Sugoested Readings:

I Kothare, C R Research Mcethodologs: Methods & Techniques™ New Awe International
Publishers. New DL‘]]!I

20 a5 Statstical Methods™ Sultan Chand & Sons

Vo b KA Business Commumication” Taxmann Publication

o Chawla Decpak & Sodhi Neena: "Rescarch Methodoloey - Coneepts & Cases™ Vikas
Publishinge House. New Delln
Bhattachara. DA “Research Methodology™, Excel Books

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [ 20
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MASTER OF COMMERCE (M.COM.) r

Programme Class P Year- 5 Max. Marks 28478
Master in Commerce Ninth Semester Min Passing Marks 40
Credit S(Compulsory) | Total No ol Lectures- 75 (in hours per week) |- &/w

MO 302 ENTREPRENEURIAL DEVELOPMENT & SVIALL BI SINESS ININDL Y

Course Objective: It provides exposure 1o the students 1o the cntreprencunal culture and

ndustnal growth so as to prepaning them to set up and manage thewr own small units

U nits-1: Entreprencurship Concept. Nature, Scope and  Importance. Emergence of
Latreprencunal Class i India Theories of Entreprencurship. Entreprencurship

and Environment, Creativity and Innovation (No. of Lectures 20)

L nits-11: Entreprencunship Development Programmet FEDPY Nature Scope and importance
Institutions Established by the Gosernment for EDP Gosernment Assistance and
[ncentives Women Entreprencurship, Social Entreprencurshap,
Intraprencurship.(No. of Lectures 15)

U nits-11: Promotion of a Venture, Project Management. Financial Management: Raising of
Funds. Private Equity and Venture Capital. Production. Human - Resource
Management and Markeung Management Practices s Small Scale Sector (No. of

| ectures 20)

Unit-1V Small Busiess: Nature, Scope and Importance of Small Busmess, Gosernment
Support Svstem. Infrastructural Facilines. Latest Government Pohey with regard
to Small Scale Sector. Problems & Suggestions for Small Industnies. Industnal
sichness: Meaning, Causes and Remedies.(No. of Lectures 20)

Sugzested Readings:

1 Desae VasantEntreprencurship and Small Business Management™, Himalava ['u‘nh\hm.__.
House

Y Duker Peter, Innosation and Entreprencurship”™. HarperBusiness: Reprint edition

Vo Gupra, C B & Senpvasan. NP Entreprencurship Development™ S Chand

3 Ahenneth 1 an Doteprencurship and Small Business \Management”

S Shukla AR Eoreprencunship and Small Business Nanagement™. Kb Mahal

6 deravwal £ C 7Udvanita Vikas™ (Hindn
Adnka 5N Enueprencurship Development™, S Chand & Company




MASTER OF COMMERCE (M.COM.)

Programme Class 'Year-5 ! Max. Marks: 25475 ]
Master in Commerce Ninth Semester Min. Passing Marks 40 |
Credit 3(Optional) Total No. of Lectures=75 (in hours per week): L- 5/w j
Code: MC 303 ACCOUNTING FOR PLANNING AND CONTROL

Course Objective: The objectve of this course is to Fanuliarize students with the accounting

concepts and methods used by managers for Planning and controlling business operations.

Lnit I: Budgeting Control: Meanig of Budeet and Budgetng control. purposes of
Budgeung, Importance. Essentials of an effective budgeet, classification of
budgets Flexible budget and ZBB Capital Budgeting: meaning and Appraisal-
Pavback penod. method. Rate of return method and net present value
method (No. of Lectures 20)

Unit 11: Standard Casting and Variance Analysis: meaning and objecuves of Standard
Costing Setting of Standard. Vanance Analysis: Matenial, Labour and Overhead
variances. (No. of Lectures 15)

Unit 11 Marginal Casting: meamng. Determunation of Profit under marginal Costing,
Importance and Appheations: Dropping a line or product or Department. Pricing
of Product. make or by Decision. Selection of most profitable channel, Break
even Analvsis: Meanmge. PV runos. BEP Chart and Pracucal Applications of
Break even Analvsis: (Nou of Lectures 20)

Unit IV: Responsibilits Accounting:Mceaning and Advantages. Responsibility Centers
Cost. Profit and Investment Centers. Transfer Pricing- Meaning, Methods and
Selection of Transter Pricing Method. Inventory Control- Meaning. Importance
and Techmiquestb Q. ROP, ABC, VED) and Determunatnion of Inventony
levels (No. of Lectures 20)

Suggested Readings:

I Anthomv, Robert Vanagement locounnmg

2 Burman, Haral fr fvckman, hoas, R Management Cost Accounnng

i Rhan M) Vanagement Accouniing

J Khan & Jamn Vanagement dccounting

S Aulshreshtha Vanagement Adccounmme Cong eprs | Cases
6o lall BV &Jain f( Vanagement Accounnng Principles & Pracnce

T 7 Maheshwart S\ Vanagemenr Accountine

y oo Pandeyv. 1M Mandagement (ccountiny

Yoo Sharma, KA Vanavement 1oconnting

110 Shukla. MB Prabandhaknval eRhankaniHind

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI |




MASTER OF COMMERCE (M.COM.)

Programme Class ! Year- 5 Max. Marks: 25475
Master in Commerce Ninth Semester Min. Pascing Marks: 40
Credin S(Optional) [ Total No. of Lectures 75 (in hours per week ) L- 5/w .
Code: MO 304 MANAGEMENT OF FINANCIAL SERVICES

Course Objective: To famihanze the prospective managers with the vanous financial senvices

and institutions and ther role i the overall financial svstem

Unit It Financial Services: Concept. Nature, Tvpes and Scope of Financial Services.
Fund Based and Non-Fund based Financial Services (No. of Lectures 20)

Unit I1: Origin of Merchant Banking in India: Nature, Charactenstes, Functions and
Importance, Services Rendered by Merchant Bankers, Underwniting, Concept.
Nature. Features, Importance. Functions and Evolution of Underwnting Business.
SEBI Guidehnes with regard 1o Underwnting (No. of Lectures 20)

Uit H1: Nature, Objective and Features of Credit Raung. Credit Rating Agencies in India.
Depositonies {No. of Lectures 15)

Unit IV Other Fiancial Services: Lease Financing, Hire Purchase, Venture Caputal,

Mutual Funds Housing Finance. E-Banking (No. of Lectures 20)

Suggested Readings:
Ivadhan, VoL, “Investment and Secunities Market in India™. Himalava Publication

l.
20 Bholu 1M & Mahakud, J.Fmancal Market and Institution™, MeGraw Hill Fducation
30 Bhalle 1K “NManagement of Financial Services™, Genene Pub

—

James C .« Horne. Fan. “Financial Marker Rates and Flows™. Oxford University Press
Ahan, VEY - Indian Financial System™. Tata MeGraw Hill

“h

6 Machorape, R NMerchant Banking ™ New Age Intemational Publishers
(. Rameshbabu, “Financial Services in India™. Concept Publishing House

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [ |

\ 7 )
/ -
{ 5&\/ (‘\}V "
\‘ I'I



MASTER OF COMMERCE (M.COM.)

Programme Class "Year- 5! Max Marks: 25+75
Master in Commerce Ninth Semester Min Passing Marks: 40

Credit 3(Optional) I I\;m] Nooof Lectures=75 (in hours per week). .- S/w i

Code: MO 305 SERVICES MARKETING

Course Objective: To develop in students an understanding of the underlving concepts,
strategies amd issues i the Senvice Marketing

L l: Concept. Nature, Emergence. Growth and Importance of Services, Marketing
Challenges in Service Busimess, Service Classification, Marketing Framework for
Service Business. Understanding Service Market. Senvices and  Consumer
Behaviour (Now of Lectures 20)

Unit I1: \pproaches to Sezmenting Service Market, Marketing Mix in Senvices
Marketing. Branding of Services, Retail Marketing (No. of Lectures 15)

Unit (1L Marketing Research and Marketing Information Svstem in Services. Strategies
for Services Marketng. Service Vision (No. of Lectures 20)

Unit IV E-Markeung and Services Markeung i vanous Business Arcas, Development of

Services Marketin Indian Business (No. of Lectures 20)

Suzoested Readines:
I Zeithaml 1 1 & Buner, \MJ, “Services Marketing™, McGraw- Hill Education
2 Lovelock € 1 “Services Marketing”, Prentice [Hall
Vo Rao &K Mohana. Services Marketing” Pearson Education India
4 Nargundhar. BCCServices Marketing”, MeGraw - Hill Education

Ipre. Govind. Services Marketing™. Oxford University Press

o Shwhla Ay Kwmar. "Services Marketing”™ - Vabhay Laxmn Prakashan




MASTER OF COMMERCE (M.COM.) kO

Programme ( lass ' Year- 8 Max Marks 25475
Master in Commerce Ninth Semester Min Passing Marks 40
Credit 3Optional) Total No of Lectures-75 (in hours per week ) - §/w
Code: MO 306 INDUSTRIAL RELATIONS

Course Objective: The course intends to educate and create awarcncss among the participants

about vanous aspects o mdustnal relation and thus cquip them to handle this delicate subject

with matunty, objectivity and understandings

I nit I:

Uit 11

I mit 111

| nat IV

Industral Relaton-Concept. Nature Objectives. Importance, Industrial Disputes.
Meaning, Causes, Sinke, Lockout (No. of Lectures 15)

Collecuve Bargaiming-Meaning, Charactenisties, Trade umonism- Concept and

Nature of Objective of Trade Union Functions of Trade Unions. Problems of

Trade Union, Measures of Strengtheming of Trade Union (No. of Lectures 20)

Industnal - Acaident. Safety Measures  Absenteersm,  Measures o Check
\bsenteersm. Labour Tum Over. Causes of Labour Tum Over. Measures 1o

Reduce Labour Tum Over (No. of Lectures 20)

Workers Participanon in Management- Meaning, Objectives. Different forms of
WPML Causes of the Failure of Parucipation Scheme in India. Suggestions tor the
Success of WPAL Grievance- Meaning and Detimmon. Causes of Gricvance,
Charactensties of Good Gnievance Handling Procedures. Steps taken by the
Manager in Handling a Grievance, Suggestions to make the Grevance Provedure

Successtul (N, of Lectures 20)

Suggested Readings:

I Aochan
Relatnons”
\fambosesttam, K [rade Unionian MMyth and Realiy™, OUT Tndia

-

fhareel

& Az Harm “ An Introduction to Collective Barwamine and Industrial
Tewin MoGraw -Hill

wad AN UIndostoial Relanons i tndia ™ Sahatya Bhawan, \ e

3 Vehromra S N “Labour Problems i India”™. S Chand

\YRT

o O W Vamoria SN K Grankar S | Dyvonanmuies of Industal Relations™ Tlhomabas

Publishing Hous

K Tripathy 1o Personnel Manapgement and Industoal Relatons ™ Sultan Chand & Sons. New
I 2elhy

D Manr BEPartiapatise Management Vs Collective Bargamimy N von Book s N

e lh

1 Hel Wl abwour
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MASTER OF COMMERCE (M.COM.)

{ Year -5}
Semester- X
Mater in Commerce (M.Com.)
Course Structure
. N Compulsory / - Internal External Man.
Code Paper Name e Credit - Agsessment | Assessment
Elective Marks
Select any one subject group from the following-
Group A- Accounting & Finance
MO401 Secunty Analysis and . _tlpumm' o ,'._.;._ 3 73 100
o _ I’ull_l'ulm \l.m.!-.tclm:_111 trom Own Faculiy b
MOC402  Intemational Frnancial Optonal 03 23 75 00
Manavement Ploom O Taculty)
NVOC403 Management Optional 03 5 e 00
. Ii\!"\nnullun Syvstem tfrom Own Faculty )
Group B- Marketing
MCOL | ptemational Marketing Optiomal 03 23 15 100
= (Erom Ovan Faculiv) B
\C40? Ads erising l_li‘llll‘ﬂ.'” 03 345 15 100
Manacement (trom Own Facaliy)
| . B (l|\mr_!.1| — : o _
MC40) Dlg|1j| \l-lﬂu'l:lﬂ[.! Irru|1ltlur.[~.|x'|l1_\1 0- =1 2 100
Group C- Human Resource Management
vicgor  Labour Legislation in Optional 03 5 -5 100
India (rom Owan Facultye : - -
Human Resource Optional A .
MNC402 l’lunnm;.' & irom Ovan Faculivy 03 3 ! (LU
Development
Performance and Optional . . .
MO403 Compensation Pirom Cran Faculty) us 23 ) Lo0
Muanacement ) -
V404 Surves Rescarch |'TL1_|\.'L'I ( l‘ll'l.r'll]\l‘r} 04 10
- l{up_uit - i a——— 3 =l
vic40s  Comprehensive Viva Compulsory Lon
Vioce . . - .
Total Credit and Marks 24 a0

SNote: MO 4604 Stuelenis h._n ¢ m-rf;n\ru';_(_w?:'wrm I F'r'nn':;‘h';rm-f i Intra Inter facuin

reduated to main subyect

(b Fterna] osessment of Mol fude T VMarks oie Sessiomal Tost o weo Sessional

Fest 10V arks on Dovienment and 03 Macks o ditendanced Disapline

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [+ |




MASTER OF COMMERCE (M.COM.) |

Programme Class ! Year- 5 ! © Max. Marks: 28473
Master in Commerce B Tenth Semester Min Passing Marks: 40

Credit - MOptional) [ Total No. of Lectures =75 (in hours per week) I‘_. 5_;“
Group A- Accounting & Finance _

Code: N

1C 401 SECURITY ANALYSESAND PORTFOLIO MANAGENENT —I

Objective: To impart knowledge to students regarding the theory and practice ol Sccunty

\nalvsis and Portfolio Management.

Uit l:

nit ll:
(No.

Security Analysis: Concept. Nature and Scope, Investment Vso Speculation,
Iffectve Investment Programme. Sources of Investment Informaton. Primary
Market. Secondary Market. Operations of Indian Capital Market. (No. of

l.ectures 20)

Valuation of Securities Bond. Debenture, Preference Shares, Equity Shares

of Lectures 15)
Unit HI: Fconomic Analysis, Industry Analvsis. Company Analysis. Technical Analysis,

Unit 1V

Efficient Market Hypothesis and its Testing. (No. of Lectures 15)

) Porttolio Management. Porttolio Selection and its Models. Markowitz Portfolio
Theory. Efticient Fronuer. Capital Market Theorv: CAPM Single Index Model:
Portfolio Total Risk (Risk and Return Analvsis). Portfoho Market Risk and
Umique  Risk. Capital Market hine and - Secunty - Market Lines. Portfolio
Pertormance Fvaluanon: Measurement of Risk & Return, Evaluanon Critena and

Procedures.(No. of Lectures 25)

Sugges

l.

- e |2

'

f

r

ted Readings
Dadham, 1 17Secunty Analvais & Porttolio: Management™. Hhmalaya Publishing
House

Bhalla. 1A . “Investment Management™. S. Chand Publishing

Pandian. I 7Secunty Analysis & Portfoho Management™, Vikas Publishing House
Fuscher, 1A & Ormuston {0 “Scecunty Analysis & Portfoho Management™. Prentice
Hall ot India

Ronald 1 Jordon & Donald £ Fischer: =Secunty Analyvsis & Portfolio Management™,
Pearson India

Chandra Prasanna, “Investment Analvsis & Porttoho Management”™, MeGraw Hills
[-duction

Keven 5 oScecunty Analysis and Porttoho Management™. PHIT Learmine

Sengh. Preen “Investment Management”™. Himalava Publishing House

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [l
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MASTER OF COMMERCE (M.COM.)

Programme Class ! Year- 5 | Max. Marks: 25475
Master in Commeree Tenth Semester Min. Passing Marks: 40
Credit - 5(Optional) Fotal No.of Lectures=75 (in hours per week): L- 5/w |

Group A- Accounting & Finance

Code: MO 402 INTERNATIONAL FINANCIAL MANAGEMENT

Objective: Toaimpart knowledge to students regarding the theory and practice ol International

Francial Management

Lot l: Intemational Finance: An overview. Objectines and  functions of linancial
management m a multinational corporation. International Francial Management
and  Domestie Foancal - Management.  Intemational - Monetary  System.
Intermatonal Financial Institunons. Balance of Pavments, Current Account and
Capital account, and Barners to Trade(No. of Lectures 15)

Unit 11: The Foreign Exchange markets  Funcuions of the Foreign Exchange Marker
Spot Market and Forward Market, Exchange Rate. Factors Effecung Foreign
I xchange Rate. Exchange Rate Quotations and Arbitrage. Fxchange rate theories:
Interest Rate Panity. Purchasing Power Panty and Fisher's Pariv, International
Fisher Eftect. (No. of Lectures 20)

Unit [1: Management ol exposure & Risk- Concept of exposure and nsk. Types of
exposure  Trnslation  Exposure,  Companison  of Translation  Methods
Transaction Exposure- Measurement and Management of Transaction Eaposure.
Economie Exposure- Transaction Exposure Versus Economie Fxposure. Hedeing
Stratemes (No. of Lectures 20)

Unit IV : International Investment- Direct and Indirect Investment. Return and Risk in
mternational investments. Foreign Direct Investment (FDD. Costs and Benefits off
FDIL. Strateey tor FDI Conflicts between Home Country Government and MNCs
and Measures o Control. International Capatal Market. Vanous [nstruments and
thei tvpes - International Bond Market, International Fquity: Market (Yo, of

Lectures 20)

Suggested Readings
1 Bhalta VA International Fiancial Management, Pearson Publication
Buckler 1 Nultunanonal Finance (Sthed ) Pearson Fducation
Butler A € . Mulunanonal - Finance: Evaluaung Opportumties. Costs, Risks of
Operations Thomson South-Western
1 Dagelas 10 Internanonal Business Financel. Palgrave Pubhicanon
S Lo YD Toermanonal Finance. (6th ed ) Routledee Pubhications
6 Voo 0 Tternational Froancal Management (1 3thed ) Cencace | eamme Tndia

5
2
1

76 dpre Global Frvancral Management. Fata MeGran T ducation

s ek B oo &b 8 Intermational Frvancal Manaeement cth o ed b NMetoaas Thil
O Shapeeo DO Nalimational Fioancal Management glothed v lahng ng

P e v Intermatonad Dovaonetal Manaeement Ond ed o Fxeel Books

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [ 4.0 |
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MASTER OF COMMERCE (M.COM.)

Objective: To acquamt the students with the basies of Information technology and related

aspects

Unit |:

Unit I1:

U nit L1:

UnitIV:

Management Information Svstem(M [ §) Meanimg. Elements. Charactenistics,
Functions, Objectives and Role of MLS .. Principles of Good MIS, Installation of
MIS, Basie Requirements of MIS, Implementation of MIS. Problems 1n
Installation of MIS. Guidelines for Making MIS Effective (No. of Lectures 20y

Development of Svstem Analysis. System Defimtion, Svstem Analvsis, tools for
making Svstem Analysis, System Design. Testing. Svstem Evaluation. Types of
Information: System. comparison of human and computer svstemi Alternative
Framework) (Moo of Lectures 20)

Information System for Deciston Making: Meaning, Types of  Decisions.
Decivion Making Process. Basie Information System related 10 Production,
Finance. Human Resource and Marketing. (No. of Lectures 15)

Data - Commumcation  and  Networking: Meaning,  Basic Elements  of
Communmication.  Data - Transmission Modes,  Transmission Chunnels,
Transmission Media. Types of Database System. Network Topologies. LAN
WAN and MAN. Base of MIS: Reporting- Meanmg. Principles of Reporting,
Methods of Reporting, Classification of Reports (No. of Lectures 2(0)

Sugeested Readings:
| Louden & Fowden, “Management Information System™, Prentice Hall,

3. Davis.

> Banerpee A& Sachdeva, BOK " Nanagement Informaton Systems A New Frame

Work™

\ihas Publishing House: New Delh
GB. & Obon. M H. “Management Information Systems: Conceplual

Foundations. Structure. and Development™. New York: MeGraw-Lhll

4 Gupa

S Jindal

v Aanter

7 Kelker

Private

8 Vurtn

FA  “Management Information System™, S Chand Co. Ltd
Tangon “Nlanagement Information System™, Kalvani Publishers
ferome. " Nanagement Orented MIS™. Prentice Hall

S U Nanagement Intormation: Svstem -\ Concise: Stdv™ PHE T canune
Linmted. New Delln

CN D N magement Informaton System (Text Cases and  Appheationsy”

Hamalava Publishing House

Yo Prasad LTS Prasad O yha " NManavement Information System’™. Sultan Chand

KASHI'NARESH UNIVERSITY GYANPUR, BHADOHI
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Programme Class ! Year- 5! Max. Marks 25478
Master in Commeree | [enth Semester Min Passing Marks: 40
Credit S(Optional) | Total Nuof Lectures 78 (in hours per week): [ .- Siw |
Group A- Accounting & Finance
Code: MO 403 MANAGEMENT INFORMATION SYSTEM




MASTER OF COMMERCE (M.COM.) ey

Al

Programme Class T YS! T May Marks: 25475
Master in Commerce Tenth Semester Min. Passing Marks: 40
Credit - S(Optional) | Total No. of Lectures 75 (in hours per week): L- §/w

Group B- .l_ffrrke!iug

Code: MO 401 INTERNATIONAL MARKETING

Objective: The course amms at exposing the students to the global business activities, marketing

m nternational busimessand global forces transforming the intermational business today.

Unitl: Nature. Scope and Importance of International Marketing. Distinction between
International Marketing and Domestie: Markeung, International Market entry
Strategies. International Marketing Environment and its Impact on Marketing

Decisions (No. of Lectures 20)

Uit I1: Insttutional set up for Export Promotion. Governmental Agencies in International
Marketing, Fxport Houses, Export Documentation and Procedures. Intemational
Marketng Operations.(No. of Lectures 20)

Unic IH1: Planning for Overseas Market - Product strategy, International Product Life
Cyele, Management ol International Brands and Packaging, Pricing Decisions.
International Promotion. Intemational Channel Management Decisions (No. of

Lectures 20)

L nit IV: Fmergmge Issues and Developments i International Marketing,  Intemational
Marketing of Services. Information Technology and Intermational Marketing,
World Trade Organizauon(WTOL(No. of Lectures 15)

Suggested Readings:
| Cateora, P R & Graham. J 1. Intemauonal Markenng™ MeGraw-Hill T 13

edition
2 Jan, Subhash € International Markeune Management” South-Western
30 Terpstra. Vern &Sarathy R CSnternational Markenne™ Thomson Learming
3 Onkvisie S & Shaw S “Internanonal Marketng Analysis and Strateey™ Routledge.

New York

S Comhora, MR &Ronkamen 1| “Intermanonal - Marketng™. Thomson Higher
Fducanon, U'SA

v Chernmdam B Toternational Marketing ™ Hhinalava Publishing House

T b A CInternatonal Marketng” Sahitva Bhawan Publication

< Afhea devd K& Pallavi hundamentals of Tternatonal Marketune™. Vabha
Laxmi Prakashan

O Sahae PV Antarrastony aVpanan” Salniva Bhaswan Publicanon

1O S, 5 (€ Antarrastrry aVpanan”. kalash PustakSadan




MASTER OF COMMERCE (M.COM.)

Programme Class ! Year- 5 Max Marks 25+78 ‘
Master in Commerce Tenth Semesier Min. Passing Marks: 40
Credit S(Optional) | lotal No. of Lectures 75 (1n hours per week ). 1. S/w |

Group B- Marketing
i('mlv: MO 402 ADVERTISING MANAGENMENT l

Objective: This course mims to familianze the student with the basie principles ol advertising

and introduction o media imvolved

Unit 1: Mdverising Management  Concept. Scope, Importance i business. Role of
Advertising in Social and Economie Development of India, Legal, Ethical and
Soctal aspects of advertising (No. of Leetures 20)

I nit 11: Media Plan - Twpes and choice critena, reach and frequency of advertisements.

Cost ol advertusement related w sales. Media Planning (No. of Lectures 15)

U it LH: Message Development - Ditlerent types of advertisements. layout, design appeal.
copy  structure, Advertisement  production. PPrimt. Radio. TV, and Web
advertisements, Media Research (Yo, of Lectures 209

| mit [V Promotional {H‘i_'L'L'[I\-a‘\ Importnce. Determimation of Promotional objectives,
Seting objectives DAGMAR. Advertising Budeet  Objectives, Approaches and
Methods(No. of Leetures 20)

Sugeesied Readings:
{aher, Batra & Mvers  Advernsing Manasement
2 Perav L & Eliarr, R R - Steatevic \dvertang Managemen
3 Manendra Mohan  dverusing Vanagement
I hanCL ldvertistne Manaeement

Saifaant C N, - Ldvertiving

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI [ AR




MASTER OF COMMERCE (M.COM.)

Programme 'Class ' Yoear- 5 Max. Marks: 25+75
Master in Commerce Tenth Semester Min Passing Marks: 40

Credit - S(Optional) W Total No. of Lectures =78 (in hours per week): L- §/w

Group B- Marketing

Code: MC 403 DIGITAL MARKETING

Object: The amm of the Digital Marketing Course 1s to provide students with the knowledge

about business advantages of the diital marketing and s 1mportance for

marketing success: o develop a digital marketing plan

Unit I: Digral Markenung: Meaming & Concept. Ongin of Digital Marketing. Traditional
Vs Digital Marketing, Beneits of Digital Markeung. Internet Micro and Macro
Environment, Internet users i India{ No. of Lectures 15)

Unit 11 Drgntal Markeung Tools e-tools, Online Marketing Mix Fffective platforms for
promotions. Scarch Fngme Marketing (SEMY: Delimuon of SEM. Defimtion of
Scarch Engine Optumization (SEO), Advantages and Disadvantages of SEO.Paid
Scarch Engine Marketing, Pay per chek ads erusing (PPC) (No. of Lectures 20)

Uit I Social Media Markeung: Introduction. building a Successtul Social Media
Strategy. Socal Media Marketng Trends. Facebook  Marketing,  Facebook
Campaign Creaton. Instagram Marketing,  Linkedln Marketing,  YouTube
Markeung: Monetization with Ad sense. Paid YouTube Channel. Channel
Analvuies (No. ol Lectures 20)

Umit [V Mobile Advertising: Concept. Mobile Marketing  platforms. Advantages of
Mobile Advertising. Effective Mobile Marketing Strateas. Mohile Penctration
and Usage. ¢« Mail Marketuny: Introduction. Creating newsletter for Emails.
Freclancing (Nou ol Leetures 20)

Suggested Readings:
I Dave Chatley & Fiona Etfis-Chadwick: Digital Marketing: Strategs . Implementation &
Pracuce

20 Damaan Bvan and Calvn Jones Understandime Digntal Marketng: Marketng Strategies
tor ncawminge the Diemal Generation

30 Damel Rendfes Mobile Marketng: How Mobile Technology s Revolutionizing
Markeunge, Commumcations and Adyertising

o padhvay Radash Chandra: Digital Marketne: Complete Digital Marketinge Tutorial.

'\.|1|n|] ['i.‘x-.

Ciapta, Seennd, Digial Marketmg MG Thll




MASTER OF COMMERCE (M.COM.)

=

Programme Class I Year- 51 B Max. Marks 25+78
Master in Commerce Tenth Semester Min Passing Marks: 40
Credit - MOnptional) Total No. of Lectures =75 (1n hours per week) L~ §/w

Group C- Human Resource Management

Code: MC 401 LABOUR LAGISLATION IN INDIA

Objective: To provide an understanding, apphcation and interpretation of the vanous labour

Laws and thew imphications tor industnal relations and labour 1ssues

Unitl: Objectives ol Labour laws, Industnial Disputes Act. 1947- Objectives Scope. Lay
ol stnike. Lockout. Retrenchment.(No. of Lectures 15)

Unitl: Workmen Compensation Act-1923 Employer. Partial  Disablement.  Total
Disablement. Wages. Workman Rules Regarding Workmen's Compensation.
Factories Act- 1948 Defimton. Health of Workers in Factones. Safety of
Workers 1n Factonies {No. of Lectures 20)

Unit H: Payvment ol Wages Act. 19360 Object of the Act. Detinttions, Rules for Pavment
of Waees. Deductuons from Wages, Enforcement of the Act. Minmmum Wages
Act, 1948 Defimuon. Mimmum. Fair and Living Wages.Fixatton and Revision
of Nimmum Wages. Pavment of Minimum Wages, Enforcement of the Act(Na.

of Lectures 20)

Unit IV Trade Union Act. 19260 Features. Defimtion. Registration of Trade Unions.
Rizhts and Liabilities of Regnstered Trade Unions., Funds of Trade Loon
Fmplovee’s Provident Fund  and  Museellancous Provisions Acte 1932

Introduction, Defimtion. Schemes under the Act(No. of Lectures 20)

Suguested Readings:

| Ghane B R Laws and Procedure of Developmental Engquiry (In Private and Pubhc
Sectort”. Fastern Book Collndia
Vathotra. 1 “The Law of Industrial Disputes™, Levis Neas

s 1 d

Valih, I CHandbook of Liabour and Industrial Law ™. Fastern Book Company

1 Rapoor. N D lement o Industnial Law ™. Sultan Chand & Sons

S Padie 1A Labour& Industial Law ™, PHI Learming Pyt Lid

11 Servastava, S C 0 “Industnal Relations and Labour Law s, Vikas Publishing House

12 e 5N Labour and Industrial Laws™ Central Law Publications,

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI |




MASTER OF COMMERCE (M.COM.)

Programme Class : Y ear- 5 ! T Max. Marks: 254758
Master in Commerce Tenth Semester Min. Passing Marks: 40

Credn :'\I(lplinn;l.lj

‘ Total No.of Lectures=75 (i hours per week): L- 5/w

Group C- Human Resource Management

Code: MC 402 HUMAN RESOURCE PLANNING & DEVELOPMENT

Objective: The objective of the course 1s 1o make student aware ol the concepts. techniques and
pracuces of Human Resource Planming and Human Resource Development This
course 1~ ntended o make students capable of applving the principles and

techmgues as professionals tor developing human resources in an organization

U nit I: Introduction o Human Resource Planning: Concept. Importance. Need for
Human Resource Planning, Objectives Tvpes of HR plan. Dimensions of Human
Resource Planning, Human Resource  Information System. Human Resource
Planming Process, Career planmng vs. Human resource planming, Carcer planning

v Succession planming (No. of Lectures 20)

U mit I1: Ivolunon and Coneept of HRD: System coneept, Role of HRD. Protesstonals,
HRD chimate and ats element. HRD Matnx, HRD Funeuon, HRD Process, Role
of line managers and supervisors n HRD . (No. of Lectures 15)

Unie 100: Assessing and Implementing HRD Programmes: Task Analyvsis, Person Analysis,
Organizational Analyses. Assessing HRD needs. HRD process models. Trammng
Vs HRD. HRD Intervention, Quality of Work-hte, Creatng HRD environment,
[ssues concerning evaluation, Assessing the impact of HRD.(No. of Lectures 20)

Umit IV Oreanizational Culre and HRD: Workloree diversity and HRD, Labor Market
changes. Equal Emplovment Opportumity. Adapung demographic changes and
sender tssues, HRD pracuces i the manutactunng and senoaces sectors (No, of
Lectures 20)

Suggested Readings:

{ Bhattacharya Dapakkhumar — Husan Resowrce Plannmg, ExcelBooks

3 F U Rao Hiuman Resource £ rfu;'nh at Efoed 1BH Publication
3 Dywathapa Human Resowrce. and Pecsonne! Wanagement Text &K Cases. TV
i Dessmone & Harvies Haman Resovrce Develapment Hhonson Learning

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI




e,

MASTER OF COMMERCE (M.COM.) |y

|\

Programme Class ' Year- 5 Max. Marks: 25+75
Master in Commerce '|'._;mh Semester Min Passing Marks: 40

Credit - 3(Optional) | Total No of Lectures 75 (in hours per week): L- §/w

Group C- Human Resource Management

Code: MC 403 bPERFORMANCE AND COMPENSATION MANAGEMENT

Objective: This counse adenuties the knowledee and skills needed for effective performance
management and o understand the vanous dimensions of Compensaton

Management

Unit l: Performance Management Svstem: Introduction to Performance Management and
Objectnves  of Performance  Management,  Determimants  of  Performance,
Diagnosing the causes of Poor  Performance.  Implementing  Performance

Management Svstem.(Na. of Lectures 20)

Unit11: Performance Appraisal: Orgamizational uses of Performance Appraisal. Methods
of Appraisal: Tradinonal Methods and Modem Methods, Shitt from Performance
Apprasal 1o Potennial Apprasal. Apprasal Interview and Follow up. Related
Cases (Vo of Lectures 15)

Unit T Introduction to - Compensation Management:  Nature  and  Objectives  of
Compensation. Factors affecting Compensation Policy. Concept of Wages and
Salary. Mimmmum Wages, Fair Wages and  Living Wages. Elements of
Compensattion Structure: Fixed Pav. Varable Pav. Cash Benetits. Incentives,
Executiv e Compensation. Stock Options (No. of Lectures 20)

Uit IV: Concept of Social Security Introduction to Provident Fund. Emplovees State
Insurance. Gramnty, Superannuation, Bonus, Reward Systems, Retirement. VRS
Colden Handshake. Case Studies (No. of Lectures 20)

Suggested Readings:

! CGeoree T Mulhovich&  Jerrv Newmann, Compensation Planmne. MeGraw — Hill
Publication
B 0D Sineh. Compensation and reward management. Lyce! Publicanon

P bswathappa, ko 2000 Human resowrce & personal management itexte & casest New
Dethe Tara McoGraw-Hill

I Mamorta OB K&Gankar, ST 20025 Personal management revt & casesi Ve
Prothe Lertar McCoran -1l
Koo 41 (20050 Pecformance Management  Lovward orcaniczanonal excellence Sag
Publicatin Mamora €48 SeaVarngivalPrabandha

6 Verma Proamod " SeviNareiyval’ rabandha

Aoulshraosita  SeviNargivalrabandha

|
|



MASTER OF COMMERCE (M.COM.) "

Programme Class ' Year- 4 ) Max. Marks 25475 |
Master in Commerce Seventh Semester Min. Passing Marks: 40

Credit- 4 (Minor Elective)

Fotal No.of Lectures 60 w rweekh B 4w
From other faculty ! o. of Lectures (in hours per-we

MANAGEMENT CONCEPTS AND PRACTICES

Course Objective: This course Tamiliarizes the students with the basies and principles of
management

L nit-1 Introduction: Concept. Nature, Process and Stenificance of Management: An
averview ol tunctional arcas of Management. Development of Management
Thought. Classical and Neo-Classical System: Conungeney Approach. (No. of

Lectures 15)

U nit-11 Planning: Concept. Process Importance and Types. Decision-Making: Concept.
Process and Importance Management by Objectives, Organizing: Concept.
Nature, Process and Significance: Authority and Responsibility Relatonships:
Centralization and  Decentralization: Orgamzational Structure- Forms (No. of
L.ectures 15)

U nit-111 Direction: Conceptand Techniques, Coordination as an Essence of Management.
Motivation-  Concept. Importance  Theanes-Maslow.  Herzbere,  McGregor,
Financial and Non-Financial Incentives. Leadership- Concept and | eadership
stvles, Likert's Four System of Leadership. (No. of Lectures 15)

U nit-1\ Communication-  Nuature.  Process, Newworks  and Barmiers. Ftfectne
Communication. Contralling:  Importance. Concept and Process, Frfectine
Control System Techmiques ol Control:Management of Change: Concept.
Nature and Process of Planned Change. Resistanee to Change (Mo of Lectures
15)

Sugoested Readings:
I Gupra. OB "Business Organisation”™. MavurPubhcuon, (2014
20 Swpeh BP Chhabra, TN 7 An Introducton 1o Business Organisation& Management™
katabNMahal (2014)

Sherfehar S and  Sherfebar, TS, “Nodern Business Oreamzaton &

.

ad

ManagzementSystems Approach Mumba Himalava Publishing House, (2000
1 Hhuvan VoA Bosiness Orgamzaton”, Sultan Chand & Sons. 1970

i

Jagdesh Prakash. “Busmess Organistaton and Management™. Kitab Mahal pubhishers.
(1997)
no dearnal KR Busimess Organesation and Management”
Jobvhy G N vavasay thSanghathan AvamPrabandha™
S e daedodr Vv asas itk Sangehathan Ay amPrabandha

9 Shddoa Swdhee N vacasavik Sanehathan Ao Mrabandha

[0 Shhfo SadferNanapement Concept & Principles”




( redit- 4 (Minor Elective)
From other faculty |

MASTER OF COMMERCE (M.COM.)

Programme  Class P Year- 4!

Max Marks: 254758

\aster of Commerce Liohth Semester Min. Passing Marks 40

Total No ol Lectures=60 (1n hours per week): - 4/m

BUSINESS ENVIRONMENT

Course Objective: This course develops ability to understand and scan business environment

analvsis opportunities and take decisions under uncertanty.

U mit-1:

I nit-11:

U mit-111:

U nit-1V:

Theorctical Framework of Business Environment: Concept. Sigmilicance and
Nature of Business I'oaviconment, Flement of Environment- Intemal and Fxtemnal .
Changing Dimensions ot Business Environment. Techmques of Environment
Scannine and Monitoring (No. of Lectures 15)

Economic Environment of Business: Economic Systems and  Business
Foviconment,  Feonomie Plannine an India, Public: Sector and - FEconomic
Development. L conomie Retorms Emerging Issues n Business

Lovironment (No. of Lectures 13)

Palitical and Legal Enviconment of Buosiness: Croncal Flements of Political
Fovironment, Government and  Business, Changing Dimensions - o Legal
Eovironment i Indias Consumer Protection Act. Socio- Cultural Envirenment
Critrcal Flements: Social Institutions and Systems: Social Values: Social Groups,
Soctal Responsibility of Business (Mo, of Lectures 20)

taternational and  Technological Enviconment: Foreien Investment and
Callaborations. International Economic Institutions: WTO. World Bank. IME and
their Importance to India. Technolowcal Environment in India (No. of Lectures
1)

Suggested Readings:

|

(shwathappa. & “Business Tovironment for Strategic Manacement”™, Tata MeGiraw

Hall

Ledivikare M Econonue Eovironment of Business™. Excel Book

¢ herundam. Francey. Business Eovrronment”™, Hiimalava Publishing House

Drrra & Sundaram, "Indian Economs .S Chand

Shklu

Crtepia

VB Busimess Eovironment . Taxmann's Publication

O H Business Eovironment . Sultan Chand & Sons

Auchhal 5 O~ Industnal Economs of India™. Chananya Publication

Shuklu

KASHI NARESH UNIVERSITY GYANPUR, BHADOHI

B Busmess Eoviconment . Tasmen
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